
Usability Test for Chefd.com 

Test Preparation 

 When preparing to conduct the usability test, I took the time to complete the tasks myself. 

By completing these tasks on my own, it helped me have a better understanding of what I was 

expecting my testers to do. My occupation is a student and the Media Relations Sports Manager 

for Northwest Missouri State University Athletics. I typically spend 60 hours on the internet per 

week between school, work, and on my personal time. I would say that I spend 70% of my time 

on social media and 30% of my time browsing. A lot of my browsing on other websites is for 

educational purposes. My initial thoughts for chefd.com was that it is a website that you can 

personalize meal plans that are delivered to your door. The photos of all of the meals look 

appetizing. There were many celebrities on the homepage, Kim Kardashian being one of them, 

and I feel like if it is good enough for Kim, it is good enough for everyone else. I also noticed 

that Chef’d has a mobile app, which could be helpful for ordering meal kits on the go, something 

beneficial to an individual with a busy schedule.  

In the first task, I started out by searching for, “Spoon University” in the provided search 

tool. I was not sure where to look and did not want to waste any time looking for that section. I 

scrolled down to the, “start meal plan” tab. The next screen asked for any allergies I had. I 

selected none and clicked next. The next question said, “I like meals that include…” I clicked on 

beef, poultry, shellfish, fish, pork, and vegetarian. When I clicked next, the page loaded weird. It 

automatically scrolled down to the bottom of the page and I had to scroll up to find the next 

question. When I selected five meals to have in my meal kit, an error message came up that said, 

“Based on our currently available meals and your taste profile, these are the meals that match 



your dietary preferences. To expand your options and get more recommendations, please adjust 

your taste profile by clicking outside or you can continue with two meals per week” This error 

message confused me because I thought I had selected all of the protein options except lamb. 

When I went back to adjust my profile, I noticed that the question about the proteins that you 

want to be included in your meal plan were already all selected. By clicking on these items, you 

are deselecting them. I also had to reduce the amount of meals in my meal kit down to one 

because I was over the $65 limit. These meal kits seem extremely pricy to me for what it is. I 

found it difficult to figure out where to  

In the second task, I used the back button provided by Google Chrome to go back to the 

beginning to start over my meal plan. I went through the same process that I did before, but 

remembered that I had to click on the protein items that I did not want in my meal plan. The 

screen where you select how many meals you want loaded to the bottom of the page, instead of 

where the actual content is, causing me to have to scroll up. While performing this task, I forgot 

that I had to add one meal to my meal plan, I had picked two. I used the browser’s back button, 

thinking I could just go back to the previous question. Turns out, it makes you completely start 

over and there’s no clear way to get back without starting completely over. Trying to figure out 

the spiciness of the meal took me a while to figure out. I finally found it after I randomly clicked 

on the picture of the food. I could not find a meal that was above “mild” spiciness. To leave a 

specific food item, there is a very small “x” in the top right corner that is not visible unless you 

are scrolled all the way up. I noticed this when I clicked the back button on the browser, having 

to start over. 

In the third task, I faced many of the same frustrations as the previous two. Information 

was not as obviously displayed and given to a customer, as it should be. I came across an issue 



where the “Four Cheese Mac and Cheese Cup” would not load. Come to find out, this item is 

sold out. In the fourth task, I knew that my meal kit would not arrive on time because the 

delivery takes about eight days and the time duration given in the task is only five days. 

Choosing Participants 

Tester 1: Cory Rosenbohm 

 Cory is a 20-year-old male who is a sophomore at the University of Central Missouri 

majoring in Finance. Typically, Cory spends about 15 hours a week on the internet, 35% on 

social media and 65% browsing on other sites. He considered himself as above-average in his 

experience with the internet. Cory is not familiar with purchasing food online or familiar with 

chefd.com. Cory is considered a reasonable tester because he is a college student who may want 

to purchase a meal kit from Chef’d. Cory being unfamiliar with the website will also benefit the 

study because he may run into issues that someone who is more familiar with the website may 

not experience. 

 Environment for Tester 1 

• Location of test: This usability test was conducted in Cory’s dorm on the campus 

of UCM. We sat on his couch in his dorm living room. This location was chosen 

because this is where Cory does all of his homework and does his internet 

browsing. 

• Physical environment: The lighting in Cory’s dorm was very dim. He does not 

like to have a lot of light on because he is sensitive to it from concussions he 

received earlier in his life. Cory had a few distractions while taking this test. He 

kept getting texts from his mom on his phone. Since it was his mom texting him, 



he felt obligated to respond to them. He was on a MacBook, so his text messages 

came up on the screen. Netflix was on in the background, but luckily paused. 

• Technical environment: Cory did this usability test on his MacBook computer 

that he uses to complete all of his homework assignments and to browse the 

internet. His connection to the internet was using the Wi-Fi provided by UCM. 

Cory used Safari to take this test and he did not have any browser add-ons. The 

only pop-up that distracted him was his text messages appearing on the screen. 

Tester 2: Maiya Wolpert 

 Maiya is a 22-year-old senior at Northwest Missouri State University. Maiya is a full-

time student, coaches gymnastics, and works in the Maryville Group Homes. Maiya is majoring 

in Advertising at Northwest and plans to graduate this spring. She considers herself high in 

experience when it comes to internet. She is not sure what she wants to do when she graduates. 

Maiya is not familiar with the concept of ordering meal kits online and did not seem to like the 

idea when she was learning more about it. Maiya has taken web publishing as a class, so she is 

familiar with the assignment and was able to verbalize her frustrations or what she was doing. 

• Location of test: Maiya took her usability test in the library on the campus of 

Northwest Missouri State University. This location was chosen because Maiya 

goes to the library to work on homework when she wants minimal distractions. 

We went to the second floor so it was a little quieter, but would not be awkward 

if we were talking to each other. 

• Physical Environment: The lighting in the library is bright, just like a typical 

classroom’s lighting. A few distractions came up during Maiya’s testing. She 

would always look up anytime someone came through the doors and would 



occasionally look around at everyone in the library. Maiya also got distracted by 

texts on her Apple watch. Her boyfriend is studying abroad, so she feels like she 

has to respond when they are actually able to text. 

• Technical Environment: Maiya used her HP EliteBook laptop that Northwest 

provides to their students. She was connected to the Northwest Wi-Fi and used 

Google Chrome as her browser. Maiya had Facebook notifications turned on, so 

those would occasionally pop up on the screen.  

Test Results 

Initial Site Thoughts 

 Both of my testers quickly noticed that chefd.com is a website that you can use to order 

meals to be delivered directly to your door. They also both noticed that there were celebrity chefs 

and popular brands that partner with Chef’d. Cory saw that Kim Kardashian was on the home 

page and immediately said, “that is hilarious, she doesn’t cook for herself!” Maiya did not 

mention anything about Kim. Maiya made a comment about how good the food looked, but 

immediately thought that the meals looked expensive. Cory also made a comment about the 

pictures of the food, “we probably should have ate dinner before I took this, because these 

pictures are making me hungrier!”  

 

 

 

 



Task 1: Build a Spoon University meal plan and determine the total weekly cost 

Summary for Both Testers: 

 Cory Maiya Average 

Average Satisfaction 4 3 3.5 

Success Rate 100% 100% 100% 
 

Highlights 

 Both of my testers used the search bar to find the Spoon University meal plan instead of 

navigating through the tabs to find it. Both testers immediately clicked on the button to create 

their meal plan, continuing on to select that they did not have any allergies. When selecting their 

meat items, Cory wanted everything but the fish, shellfish, vegetarian option, and lamb. Maiya 

wanted everything but the vegetarian option and the lamb. When going to the next page, both 

testers were extremely confused because the page loaded towards the bottom and did not have 

the content centered like the previous pages did. Both of my testers selected one meal to add to 

their meal kit. Both of my users got to the meal kit and noticed that it had items that were 

opposite of what they selected. Both of them went back and redid their meal preferences and 

noticed that you are supposed to click on the items that you do not want. Maiya was very 

frustrated with this and it took her three times of starting over to figure this out. “If it asks me 

what meals I like,” complained Maiya. Cory figured this flaw out quickly, but was extremely 

annoyed and told me, “this is so stupid, you owe me big time for doing this.” Once Cory was on 

the page, he was instantly confused on how to find the weekly cost. He eventually found it at the 

bottom of the page after he scrolled through and looked at all of the food items. Maiya did not 

say anything about trying to find the money, she just looked at all of the pictures of the food 



before searching for the price. Both of my testers thought that the meal plans were extremely 

expensive for a college student. Cory even said, “my broke a$$ is not paying this much money 

for food, I can get like twenty cases of ramen for that!” 

Biggest Problem 

 The biggest problem that my users faced in the first task was the way you have to select 

options under the question, “I like meals that include”. When the testers got to this question, they 

selected the meat items that they wanted in their meal plans. The problem that Cory and Maiya 

figured out is that each item is already selected and you need to select items that you don’t want. 

Cory specifically mentioned that the website should ask the question differently or change the 

way you mark items that you want.  The two images below show suggestions to how the website 

should change this issue: 

 

 

 

 

 

 

 

By changing this issue, Chef’d will provide users with a smoother experience for creating their 

meal plans. These users will not have to go back and start their taste profile over again like my 

testers had to do to figure out this issue.  



Alignment to Heuristic: Consistency and Standards 

 This heuristic describes how users should not have to wonder whether different words, 

situations, or actions mean the same thing. By following this particular heuristic, chefd.com can 

eliminate the error that my testers experienced with selecting the proteins that they wanted to be 

included in their meal plans. Chef’d can change the wording of the question or change the way 

users select information. 

 

Task 2: You have the budget to cover one extra meal per week, but you want it to be a spicy 

meal. Determine your spicy meal options and choose one meal that you are willing to prepare. 

Summary for Both Testers: 

 Cory Maiya Average 

Average Satisfaction 1 3 2 

Success Rate 100% 100% 100% 

 

Highlights 

 Both of my testers really struggled with this task and got extremely frustrated with the 

website. Finding the spicy level for the food items took a while. Cory almost gave up on looking 

for the task completely, and then found the information after clicking on the pictures. He did not 

realize that you could click on the pictures. Maiya instantly clicked on the “swap meal” link and 

realized that she did not want to swap her meal out. Maiya used the back button in her browser 

and it took her back to the beginning of the entire process. “What the h**l, why does it make me 



start over!” She went through the process of selecting her meal plan preferences. Once she was 

back on the page, she finally clicked on the image. Both of the users went through all of the food 

items and noticed that you can only get mild food. Maiya picked the Spicy Buffalo Chicken 

Grilled Cheese and Cory picked the Chili Mac and Cheese. 

Biggest Problem 

 The biggest problem that came up in task two was the fact that the information about 

spice level was not obvious and took too much searching to find the information. Both of my 

users were frustrated that they had to click on so many things to find simple information. Both 

testers experienced the issue of having to start over completely when hitting the browser’s back 

button. 

Alignment to Heuristic: User control and freedom 

 User control and freedom is when users choose functions by mistake and need a clearly 

marked “emergency exit”. Chef’d only has small “x” in the top right corners that do not stay 

locked on the screen when you scroll down. My testers used the back button in their browser and 

ended up having to redo their preferences. The graphics below show possible changes: 

Original site view 



 

 

Task 3: Ensure none of your meals, “Grab ‘n’ Go’s” or snacks is more than 450 calories per 

serving. If the calorie count is too high, swap the item for another. 

Summary for Both Users 

 Cory Maiya Average 

Average Satisfaction 5 5 5 

Success Rate  100% 100% 100% 

 

Highlights 

 My testers experienced minimal issues when going through this task. Both of them had 

seen that the nutrition information was in the same spot where they found the spice levels. The 

only issue they had was navigating back and forth between food items. The “x” at the top of the 

screen did not move as you scrolled down, so they thought that they had to hit the back button on 



their browser. Both of them realized that they had to scroll up to the top of the page to find the 

“x” instead of hitting the back button and having to start their taste profile over again. 

Biggest Problem 

 The biggest problem that my testers experienced was the fact that they did not have the 

information for calories in a more obvious spot. As previously stated, my testers still had an issue 

with getting out of their food items. Both Cory and Maiya kept forgetting that they had to find 

the “x” at the top of the page instead of hitting the browser’s back button. The diagrams below 

show the change of having basic information available for the user so they do not have to click 

around to find it. These items include the spice level (shown with a pepper), calories, and 

reviews. 

 

 

 

 

 

Alignment to Heuristic: Recognition rather than recall 

 This heuristic says that a website should minimize the user’s memory load by making 

objects, actions, and opinions visible. The user should not have to remember information from 

one part of the dialogue to another. My testers were able to complete this task because they 

recalled that the nutrition information was in the same spot as the spice level. Recalling the 



information helped reduce the time spent looking. If the information was more obvious and a 

recognizable thing, users would have a better experience. 

 

Task 4: Assume/pretend that it is Monday at 3:30 p.m., and you plan to prepare the spicy meal 

on Saturday night. Will the meal arrive on time? 

Summary for Both Testers 

 Cory Maiya Average 

Average Satisfaction 1 1 1 

Success Rate 0% 100% 50% 

 

Highlights  

The top problems that stood out for this task was that the information about shipping and 

delivery was not easily accessible. Both of my users took quite some time to look for this 

information. When Maiya went to the shopping cart and clicked on the proceed to checkout, she 

questioned the process and did not want to have to commit to anything. 

Biggest Problem 

 The biggest problem that Cory and Maiya faced for task four was being able to find the 

shipping information. Cory was so frustrated with the task that he completely gave up, saying, 

“this should seriously not be this difficult!” Maiya scrolled up and down through the page and 

then went to the shopping cart icon at the top of the screen. When she saw the subtotal and the 

“$0” next to the shipping price, she said, “So there is free shipping?” Maiya still could not find 



the shipping information, so she clicked on the “proceed to checkout” button. When she hit this 

button, it would not let her move on because the mac and cheese cup was no longer available. 

Maiya had to go back and pick a different item. After finding a new item, Maiya went back to 

the cart and clicked on the “proceed to checkout” button. She was hesitant to continue because 

she did not want to commit to having a meal plan. Maiya typed in 64468 into the zip code and 

selected residential, then hit the next button. This is where she finally found the dates for the 

shipping and came to the conclusion that it would not be here in time because it takes too long to 

ship. 

Alignment to Heuristic: Visibility of system status 

 This heuristic says that the system should always keep users informed about what is 

going on. Chef’d did not have any sort of label on the mac and cheese that it was sold out. The 

web site did not let Maiya know that she had an item that was out of stock until she was ready to 

purchase her item. 

Final Site Thoughts 

Cory and Maiya both thought that this website was “a pain in the a**” to use and needs 

some things fixed to make it work better. Neither of them would purchase a meal from this 

website because there was not a big enough variety and it was pricy. 

Recommendations to Improve User Experience 

Single problem being fixed 

Task 4: Users were unable to find information about how long it will take their meal kit to arrive 

because information is not obvious. 



Problem Improvement: 

To improve this problem, I would redo the way information is setup in the shopping cart. When a 

user visits the cart, they have to commit quite a bit to the product in order to see when they will 

receive their meal kits. The diagrams below explain the changes. 

Before:      After: 

 

 

  

 

 

 

 

 

 

 

 

 

 



The cart will now include “continue to checkout for delivery specifications” or a message similar 

to this. A message like this will prompt a user to continue to checkout to get their shipping 

information. This website as a whole needs to make basic information such as shipping 

information, calories, spice levels, etc. more obvious. Making these things more obvious will 

improve a user’s experience because it makes their experience easier. 
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