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Executive Summary 
The Children and Family Center in Maryville, Missouri is in need of a program to 
help individuals who are in shelter transition back to their everyday lives. For 
the service learning project assigned to us in Senior Capstone, we met with 
Meghann Kosman to discuss what she needed from our team. Meghann 
wanted to start the Ally Program for the shelter. She has had this idea for a 
while now, but has not been able to make her idea come to life. They Ally 
Program would be seeking volunteers to be an ally. An ally would be there for 
individual(s) in transition by being a point of contact if the individual(s) need 
someone to go to church with or to go to the store with. The following 
promotional plan will be given to Meghann to help get the Ally Program started. 

 
Target Audience 
The audience that is being targeted by the Ally Program’s promotional 
campaign would be young women, young men, and college students. The main 
goal is to target people from these audiences who live in Maryville, Missouri or 
closely surrounded areas. These individuals would be available year round 
whereas college students are usually only here during the school year. 

 
Program Goals 
The goal of the Ally Program is to provide individuals with a smooth experience 
transitioning out of shelter. Their transition will be made easier by giving them 
a person similar to them to go with them to community events or be a person 
to talk to. Our hope is that individuals making the transition out of shelter will 
reach out to their ally and not feel like they are alone once they leave the 
shelter. 

 
Promotional Materials 
Several graphics will be used to promote the Ally Program on social media 
outlets and possibly print. The goal for these graphics is to inform the target 
audience about the program. These graphics will be used on social media 
outlets such as Twitter and Facebook. Facebook and Twitter are the Children 
and Family Center’s most used social media outlets and will be the place 
where their target audience is. The graphics can also be printed off and 
distributed to potential volunteers in the community of Maryville, MO and 
students at Northwest Missouri State University. The graphics that will be used 
on social media and/or print media are below: 



 
Graphic 1 

Graphic 2 
 

Graphic 3 
 

 

  ally 



Graphic 4 Graphic 5 

Graphic 6 Graphic 7 

  

 
  ally 



Graphic 8 
 

 
Branding 
The purpose of a logo is to create a visual symbol that represents a 
company or program’s goals and values. A logo was created to assist 
in promoting and branding the Ally Program. The two hands represent 
people coming together and being a “helping hand” for one aother. 
The two colors used in the logo represent sexual assault awareness 
(teal) and domestic violence awareness (purple). This logo can be 
used on promotional materials and on social media. 



Helpful Contacts 
To reach a larger audience, the Children and Family Center will reach out to 
various contacts for promotional assistance. These contacts are well-known in 
Maryville and on the campus of Northwest Missouri State University. These 
contacts will share posts made by the Children and Family Center about their 
Ally Program. These contacts can also provide volunteers for this program. The 
contacts to use are listed below: 

 
Northwest Missouri State University 

@NWMOSTATE 
Northwest Missouri State University 

 
Northwest Missouri State University Police 

    @NW_UPD 
 

Dr. John Jasinski 
    @president jazz 

 
Northwest Missourian 

    @TheMissourian 
 

Northwest Athletics 
    @bearcatsports 

 
Northwest Missouri State Greek Life 

    @NW_GreekLife 
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